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Onsite SEO

Offsite SEO



Onsite SEO is the 
process of making 
your website and web 
pages search engine 
friendly





 
200+ Ranking Factors
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What onsite ranking 
factors matter most?
ü  Meta Tags
ü Mobile
ü Maps
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What onsite ranking 
factors matter most?
ü Meta Tags
ü Mobile Optimization
ü (site)Maps



Meta Tags 
are snippets 
of text that 
describe a 
page's 
content



Types of Meta Tags include 
Title, Description, H1 and 
Image/Alt tags.



Let’s say our target 
keyword is best shoe 
insoles for work
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Title Tag
Description Tag



Keyword in TITLE

Keyword in DESCRIP

Keyword in URL



Keep the Title Tag close to 60 
characters and the Description 
Tag to no more than 150 
characters. 

Avoid keyword stuffing, adding 
keywords in the titles or 
descriptions that don’t make 
sense



Mobile 
Optimization 
ensures 
visitors see 
content 
optimized for 
their device



According to an official Google 
blog in May 2015, “more 
Google searches take place on 
mobile devices than on 
computers in 10 countries 
including the US and Japan.”



In 2014, Google announced an 
algorithm update to address 
the poor experience of most 
users on mobile devices. 









Check the mobile 
friendliness of your 
website by visiting 
google.com/webmasters/
tools/mobile-friendly/
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A Sitemap is 
an XML file 
that lists 
URLs for 
your website



You can think of an XML 
Sitemap like a blueprint for 
your house and each web page 
is a room, making it easy for 
Google to quickly and easily 
find each room in your house.



Automatically generate a 
sitemap & robots.txt file 
using WordPress Plugin 
Yoast. 

Submit your sitemap to 
Google Webmaster Tools



OFFSITE
SEO
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“Links continue to show one of 
the strongest associations with 
higher rankings out of all 
ranking factors.”

Moz 2015 Search Ranking 
Report



 
200+ Ranking Factors
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Most Important = Links
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Links = Backlinks
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Links act like votes. The 
more votes, the higher 
you rank.

mike@marccx.com



Elements of a Backlink:
ü Referring URL
ü Anchor Text
ü DoFollow vs 
NoFollow



Referring URL:

The higher the authority 
(e.g. Moz Domain 
Authority or Majestic 
Trust Flow), the more 
votes you receive



>



Anchor Text:

Anchor text is the clickable 
text in a hyperlink. SEO best 
practices dictate that anchor 
text be relevant to the page 
you're linking to, rather than 
something generic.





Assuming a keyword is 
Dog Training Tips…
Anchor Text Type Example

Exact Match Dog training tips

Partial Match Best dog classes

URL Match www.PuppyPlace.com

Branded Match PuppyPlace

Random Click here, check this out, etc. 



DoFollow vs. NoFollow Tags:

If a blog or web site doesn’t use 
the NoFollow tag, the search 
engines acknowledge the link; if 
a site does use the NoFollow 
tag, the search engines do not 
acknowledge the link.



The SEO Equation = 
Onsite Optimization + 

Link Building
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Link 
Building 
Strategies
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