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Common online
marketing campaign
goals include:
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Today, we'll focus on
Traffic & Sales
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Where does Traffic, that

converts into Sales,
come from!?
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|.  Social Media Marketing

2. Search Engine Marketing
3. Search Engine Optimization
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Social Media Marketing

* Traffic from YouTube,

Facebook, Twitter, Pinterest,
etcC.
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Social Media Marketing

* LinkedIn generated the
highest visitor-to-lead
conversion rate at 2.747%,
higher than Twitter (.69%) and
Facebook (.77%).



Visit-to-Lead Conversion Rate
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LinkedIn Best Social Network for
Lead Generation

2.74%

Twitter Facebook LinkedIn

This study by HubSpot.com included 5,188 B2B and B2C businesses. H U bsp$t



Social EngineMarketing

* Traffic from Pay Per Click

(PPC) ads on Google
AdWords, Bing Ads, etc.
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Social EngineMarketing

* The average cost per click in Google
AdWords is between $| and $2 on the
search network.

* The most expensive keywords in
AdWords and Bing Ads cost $50+ per
click.
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Search Engine ptimization

* Traffic from Organic Search
Results on Google, Yahoo,
Bing, etc.
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Why SEQO?
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SEO leads have a 14.6% close
rate, while outbound leads
(such as cold calls, direct mail,
online advertising or print

advertising) have a 1.7% close
rate

Source: Search Engine Journal, 2014




Why SEO?

Organic search leads have a 14.6%
close rate, compared to |.7% for
outbound marketing leads

81% of B2B purchase cycles start with
web search (Earnest Agency, 2014.)
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Why SEQO!?

Organic search leads have a 14.6%
close rate, compared to |.7% for
outbound marketing leads

81% of B2B purchase cycles start with web
search (Earnest Agency, 2014.)

On smartphones, conversion rates are |5
times higher from search than social.

(Perform Insider, 2015)
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Google = Search
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64%
Aol.
2015 U.S.SEARCH ENGINE MARKET SHAR

17.5 BILLION MONTHLY SEARCHES
oiINg Ask
20.3%

(}\,\/ LoGgic MEDIA www.logicmediazone.com

\7) WEB DESIGN - ONLINE MARKETING desktop search data from comScore
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It's not enough to be
ranked on Google.
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Your Goal = No. | -3
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1. User query

2. Suggested
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What is SEQO?
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What is SEQO?

The process of ranking a

website, blog post, picture,
etc. at the top of a search

engine for a user’s query.
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Quick Refresh

SEQ is the process of ranking a
website, blog post, picture, etc.
at the top of a search engine

for a user’s query
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Query = Keyword
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Google

It begins with the keyword typed into a search box ¥

Google Search I'm Feeling Lucky




Ask Yourself...
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Ask Yourself...

VVhat keywords are my
target market likely to
type into Google!
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Within Google Webmaster
Tools (GWT), the Search

Analytics report shows search
queries by individual keywords,

revealing which pages on your
website are ranking the highest
for that keyword.




Search Console B Restricted Access _ Help ~ O

Deshboes! Search Analytics
Messages Analyze your performance on Google Search. Filter and compare your results to better understand your user's search patterns. Learn
more.

» Search Appearance @

v Search Traffic v Clicks Impressions CTR Position
Search Analytics
Links to Your Site e Queries Pages Countries Devices Search Type
Internal Links No filter ~ No filter ~ No filter ~ No filter ~ Web -
Manual Actions
International Targeting Dates
Mobile Usability Nov 30 - Dec 27 ~

» Google Index

» Crawl Total clicks

Security Issues 18,412

Other Resources

Clicks
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Update
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Clicks
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Queries Clicks ¥

: 0
3 best insoles 127 »
4 oofos o8 »
5 best shoe inserts 89 »
6 sperry insoles & 74 »
7 best insoles for standing = 72 »
8 best insoles for standing all day = 71 »
9 thick insoles = 50 »
10 high arch support 48 »
11 sole insoles 45 »
12 orthotics for high arches = 45 »



To Get Started...

. Sign up for GWT & verify site
ownership

2. Navigate to the ‘Search Analytics’
report

3. Filter queries by Country, Device,
Mobile vs. Desktop, Pages, etc.



Within Google AdWords
(GA), the Keyword Planner tool
identifies a keyword’s growing

(or shrinking) popularity so you
can filter out low-volume
searches, highly competitive and
expensive keywords




A Google AdWords Home Campaigns Opportunies  Reports  Tools Customz'igzag/;

A\ None of your ads are running - Your campaigns and ad groups are paused or removed. Enable them to begin showing your ads. Guide me |

Keyword Planner
Where would you like to start?

B} Find new keywords and get search volume data Before you begin
How to use Keyword Planner

~ Search for new keywords using a phrase, website or category How to see your organic data
Building a Display campaign? Try Display P
Enter one or more of the following:

Your product or service

For example, flowers or used cars

Your landing page

www.example.com/page

Your product category

Enter or select a product category

Targeting 2 Customize your search 7
All locations s’ Keyword filters ’
All languages Vy )
Keyword options ’
Google ’” Show broadly related ideas
R ve Rt R Hide keywords in my account

Hide keywords in my plan



Keyword Planner
Add ideas to your plan

Targeting 7

All locations
All languages
Google

Negative keywords

Date range 7
Show avg. monthly searches
for: Last 12 months
Customize your search 7

Keyword filters
Keyword options
Show broadly related ideas

Hide keywords in my account
Hide keywords in my plan

Keywords to include

«

Your product or service

best insoles

Search volume trends &

Average monthly searches
2.4M

1.8M
1.2M
600K

Dec 2014 Mar

Ad group ideas Keyword ideas

Ad group (by relevance)

Shoe Insoles (28)
best shoe insoles, shoe insoles, insoles for s...

Boot Insoles (13)
best insoles for boots, best boot insoles, boo...

Flat Insoles (14)

hant inanlan far flat fant inanlan far flat fant £

Jun

u

u

u

Avg. monthly
searches 7

14,930

4,010

9,300

Columns ~

Competition 7

High

High

High

Get ideas Modify search

Nov 2015 y
[ 3 Download Add all (70) Ad‘:,z:
Suggested b!?d Ad impr. Add to plan + Or st:
$0.95 »
$1.49 »
$1.37 »



Your product or service

Keyword Planner

Add ideas to your plan best insoles Getideas  Modify search
Targeting 7 «
. Ad group: Shoe Insoles 10f 70 ad group ideas < >
All locations
All languages o 4 Download Add all (28)
Google Keyword (by relevance) l::g'r:;:;;th? Competition 7 R bl?d AdIMPr. 4 4d to plan
Negative keywords
best shoe insoles L 720 High $1.16
Date range 7
shoe insoles l~ 6,600 High $1.04
Show avg. monthly searches
for: Last 12 months Y
insoles for shoes |~ 2,400 High $0.82
. Add ac
Customize your search 2 fror
shoe insole |~ 1,300 High $0.92
Keyword filters
+ Or sta
best insoles for shoes a4 110 High $0.76
Keyword options
Show broadly related ideas shoes with removable insoles Iz 390 High $1.35
Hide keywords in my account
Hide keywords in my plan
best shoe insole L~ 110 High $1.15

Keywords to include

- . . . PN T -~ ——



To Get Started...

2.

Sign up for Google AdWords

Navigate to the Keyword Planner tool and insert a
list of keywords, your landing page or your product
category/industry

Include targeting by country, language and search
engine, google.com vs. google.co.uk (Optional)

Review the search volume, competition and
suggested CPC per keyword.

Add keywords to your Organic or Paid search
campaigns



For competitive keyword

research, SEM Rush shows
you organic and paid keywords

that your competition is
targeting organically and paid




200 SEemrusH

A Dashboard

4
Domain Analytics v
Keyword Analytics v
Projects v

My Reports

= Online demo

@ SEOquake for
Google Chrome

14 Join our Affiliate Program

E] Order custom database or report

{} Have you seen our new
customizable API format?

Features Prices Knowledge ~ News

Webinars (2 Blog {10+ Contact Us

AllReports + | http://www.superfeet.com/

Dashboard

Overview

woe QAN ktywords e~ SETraMic oo Ads Keywords -~ Ads Traffic
4k 200

) /‘\'\/7/:—\<_ A/'i \‘
MAVAN

.

v

Tao

Add your domain and analyze the keyword history data For
the last year. The report also contains organic keywords, Ads
keywords, SE traffic and Ads traffic. The same data is also
available about your competitors - try adding your
competitor’s website, choosing a database, and tracking
what they do!

m Your projects  +

News

29 Dec.15 Our Hungar

23Dec.15 SEOIdeas: S

17Dec.15 Meet the Ne

11 Dec. 15  Site Audit: L
Delay

08 Dec.15 My Reports:
Reports

View all news »

Your Recent Searches

Positions for marccx.com on Google USA

Positions for marcex.com on Google USA

Url Overview for http://www.marccx.com/ on Google USA

B  Positions For marcex.com on Google USA

Positions for marcex.com on Google USA




200 SemrusH Features  Prices Knowledge ~ News (10+ Webinars (2 Blog {10+ Contact Us

W Dashboard
4 Domain Overview s | http://www.superfeet.com/ Search Your projects  +
Domain Analytics A
Organic Research 6.6K aooaLr COOGLE | e00aLE L] aaatLs 26 more... v
Backlinks 4.3K - -
Back to the old design of the URL Overview Report
Advertising Research 1.1K

PLA Research w @ http://www.superfeet.com/ [EEEEN O vooe |

URL Overview Report for gooale.com database i)
Video Advertising 351

Display Advertising =zl 4 ® ORGANIC SEARCH ® PAID SEARCH ©® BACKLINKS
Entre meny 0 rarrc 580 rrrc 3.6 K romea
Rank Keywords 0 Keywords 345 Referring Domains
ankKs
Traffic Cost S0 Traffic Cost $655 Referring IPs

Domain vs. Domain

Charts

HTTP://WWW.SUPERFEET.COM/ VS SUPERFEET.COM @ ® ® http//www.superfeet.com/
Keyword Analytics v 100 100 100
Projects v
My Reports [ 50 50 50

= Online demo




ORGANIC SEARCH POSITIONS 1 - 100 (6,682) (1)

Filter by keyword

IDH Filters ]

Keyword Volume & CPC (USD) &

cycling
footbeds

superfeet cork

cycling shoes
insoles
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supination
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To Get Started...

. Signup for SEM Rush

2. Enter your competitors URL and select
search engine (google.com vs.

google.co.uk) and specify device (desktop
vs mobile)

3. Review Organic & Paid Search Rankings

4. Set-up and track your keyword rankings



One more word
on keywords...



Shoes Long Tail Keywords are:
|.  More Targeted

2. Less Expensive

competition

3. Quicker to rank

less specific <+—— keywords —» more specific

Rubber Sole
Winter Boots



Hotels Long Tail Keywords are:
|.  More Targeted

2. Less Expensive

competition

3. Quicker to rank

less specific <+—— keywords —» more specific

NYC Boutique
Hotels
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